
InformatIon to guIde your profIt and growth

How to choose the right channel 



90% of our 
subscribers are in 

upper to mid-level 
management decision 

making positions.*

N ow more than ever, a variety of targeted marketing tools are 

needed to deliver your company’s marketing message.  

The industry looks to Feed & Grain to provide them with 

leading-edge coverage of the critical industry issues most important to 

them. Whether digitally or in print, we deliver in-depth analysis and 

timely trend coverage — all aimed at helping readers run their businesses 

more effectively. The trust and reliability draws our audience in and, in 

turn, elevates the impressions and brand awareness of our advertisers.

Unsure of our ability to deliver? Take a look at our most recent BPA 

Worldwide Circulation Statement (enclosed with this planner) and com-

pare it to our competition. There is no comparison.
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describe your primary role within your organization?*

*Source: Data derived from a 2012 Feed & Grain Reader Survey; 348 subscribers participated. 

Choose the Medium Right 
for Your Message

Feed & Grain magazine provides digital and print solutions to 
meet your company’s needs, allowing you to reach your target 
audience via the delivery channel of their choice. 

SPECIAL REPORT:

RISK MANAGEMENT STRATEGIES

Sign up to receive our weekly newsletter on feedandgrain.com

40 | MAINTENANCE MATTERS: An Aeration Upkeep and Optimization Guide

16 | COVER STORY

HOW TO MANAGE 

FINANCIAL RISK
Detailed financials, solid management policies 

secure a company’s position with its lender

22 | FOCUS ON TECHNOLOGY

 7 Tips for Purchasing 

New Operations 

Management Software

28 | PRODUCT SPOTLIGHT

 Operations Management 

Software

33 | MANAGER’S NOTEBOOK

Risky Business
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Sign up to receive our weekly newsletter on feedandgrain.com

INFORMATION TO GUIDE YOUR PROFIT AND GROWTH 
APRIL/MAY 2012

PREVIEW 
Feed & Grain’s 

ONLINE ONLY 
content on pg. 5

INFORMATION TO GUIDE YOUR PROFIT AND GROWTH 
JUNE/JULY 2012

INFORMATION TO GUIDE YOUR PROFIT AND GROWTH 
JUNE/JULY 2012

Sign up to receive our weekly newsletter on FeedandGrain.com

Southern State Gary Huddleston (left) and Bill Monroe inside the control room at the Park City, KY, feed mill. 
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16 | COMPANY PROFILE

MOBILE MANIA: NEW USE FOR HAND-HELD TECHNOLOGYOne of the nation’s largest co-ops, Southern States Cooperative, 

develops an innovative way to improve maintenance tracking across 

its entire feed division with rugged PDAs.

PLUS
24 | FOCUS ON GRAIN QUALITY How to Improve Grain Quality with a Food Safety PlanFSMA compliance, hazard prevention protects food supply46 | TECHNOLOGY UPDATETips for Purchasing an Automated Palletizing System

Preview
ONLINE ONLY content on pg. 4  or go to FeedandGrain.com

60 | MERCHANDISERS’ CORNER: Risk Management Goes to Grad School

Sign up to receive our weekly newsletter on feedandgrain.com

AGP’s director of bulk operations, Carl 
Parker (left), and facility manager, Mike 
Cenci, stand on the tracks near the 
cooperative’s new 3-million-bushel storage 
facility at the Port of Grays Harbor.
PHOTO BY JACKIE ROEMBKE

16 | COMPANY PROFILE

SHIPSSHIPSSHIPS
O’ SOYO’ SOYO’ SOY
Leading soy meal exporter, 
Ag Processing Inc (AGP), 
delivers fast, effi cient grain 
shipping to the Pacifi c Rim 
from its new port terminal 
elevator at the Port of Grays 
Harbor in Aberdeen, WA.

36 | SAFETY FIRST: Secure Your Facility, Protect Your Company’s Reputation

INFORMATION TO GUIDE YOUR PROFIT AND GROWTH AUGUST/SEPTEMBER 2012INFORMATION TO GUIDE YOUR PROFIT AND GROWTH AUGUST/SEPTEMBER 

66 | FOCUS ON BIOFUELS 

Feed Industry Seeks 
Ethanol Policy Repeal
Ethanol mandates increasingly present 
challenges for corn end-users

66 | FOCUS ON BIOFUELS

Feed Industry Seeks 
Ethanol Policy Repeal
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challenges for corn end-users
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challenges for corn end-users



From special reports to company profiles, Feed & 
Grain’s cover stories focus on how facility improve-
ments, renovation or new construction efforts boost 
efficiency, cost-savings, productivity and customer 
service. We share with our readers not just the “what” 
but just as importantly, we delve further into the 
thinking behind “why” it was done.

While our cover stories focus on a particular 
facility or key issue, our inside features offer in-
depth coverage of the trends and issues affecting 
your customers’ businesses.

Safety first
This feature offers solutions 
and insight into the most 
crucial safety issues 
impacting the industry.

Maintenance Matters
From compliance to 
efficiency trends, these 
articles help keep facilities 
up and running.

industry News 
Highlights changes in the 
industry and recognizes the 
accomplishments of the 
people within it.

Coverage of Critical issues

insightful Contributor Columns
In every issue, Feed & Grain’s highly respected team 
of contributors deliver critical management and mar-
keting information to its readers. No other publication 
can match our Manager’s Notebook, Merchandisers’ 
Corner and Legal Q&A columns in delivering to our 

readers the critical information on how best to man-
age human resources, grain marketing issues and legal 
challenges which our readers face every day. In addi-
tion, columns like Food For Thought offers readers 
first hand advice to deal with everyday problems.

Feed & Grain’s editorial advantageChoose the Medium Right 
for Your Message

10 AUGUST/SEPTEMBER 2012 | Feed&Grain www.feedandgrain.com

INDU S T RY NE W S

 he International Feed 
Industry Federation, the 
American Feed Industry 
Association and the 

European Compound Feed 
Manufacturers’ Federation has 
joined a new UN FAO-led part-
nership to improve how the envi-
ronmental impacts of the livestock 
industry are measured and 
assessed. 

“This is a vital and necessary 
first step in improving the sus-
tainability of this important food 
production sector,” says Professor 
Frank Mitloehner from the 

University of California, Davis, 
chairman of this partnership for 
the first year.

Livestock raising and the con-
sumption of animal products 
make a crucial contribution to the 
economic and nutritional well-
being of millions of people around 
the world — particularly in devel-
oping countries. Yet the need to 
improve environmental perfor-
mance of the livestock sector will 
continue as the FAO estimates 
that demand for livestock products 
will continue to intensify over the 
decades to come. 

The Feed Industry will work 
with the FAO and other govern-
mental, private sector and nongov-
ernmental partners on a number 
of fronts to strengthen the science 
of environmental benchmarking of 
livestock supply chains.

 CONSTRUCTION BEGINS ON 
KSU FEED CENTER

Construction started in July 
on the new O. H. Kruse Feed 
Technology Innovation Center 
at Kansas State University, 
Manhattan, KS.

The facility was built within 
the Department of Grain Science 
and Industry complex on the KSU 
campus and will be co-managed 
by the Grain Science & Industry 
Department and the Department 
of Animal Sciences & Industry.

T

FAO to Study Livestock’s 
Environmental Impact

TEL: 920-734-4443
FAX: 920-734-1084
E MAIL: sales@abelusa.com 
WEB: www.abelusa.com

RELIABILITY
Few things are as annoying as unreliable slide 
gates. ABEL has been producing the world’s most 
dependable line of roller slide gates for 50 years. 
Call us today with your application. We have many 
sizes and types of gates in stock for fast delivery.

 Universal Rack & 
Pinion Roller Slide Gates

 Motor Driven Rack & 
Pinion Roller Slide Gates

  V-Gate

 Air & Hydraulic 
Roller Slide 
Gates

  Electric Actuator 
Roller Slide Gates

ABEL MANUFACTURING COMPANY, INC. 
1100 NORTH MAYFLOWER DRIVE
P.O. Box 757, Appleton, WI   54912 USA

Call us 
for a copy of our 
NEW slide gate 

brochure.

Feedandgrain.com/company/10000023

Continued on page 12

PAUL PROBST, left, general manager 
of vonGAL CORP. and ANDRÉ NOREAU, 
president of PREMIER TECH’s Industrial 
Equipment Group announce Premier 
Tech’s acquisition of vonGAL. 

focus Section
Coverage of key issues, 
happenings and events 
within specialized sectors of 
the industry.

legal Q&a 
Only Feed & Grain offers 
its readers a column 
dedicated to addressing the 
legal issues and providing 
answers to questions that 
affect the feed, grain and 
allied processing industries.

food for thought 
This column features a 
different author every issue 
who tackles pressing industry 
issues from their own unique 
perspective.

Manager’s Notebook 
Advice from university 
experts on how to manage 
and maintain your company’s 
most valuable resources — 
the employees. Contributing 
writers share their wealth of 
knowledge gained from years 
of field experience.

Merchandisers’ Corner 
Gives readers the 
inside scoop on grain 
merchandising, managing 
market volatility, trading 
and market trends, written 
by a trusted columnist.



editorial Calendar
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how long have you worked in 
agribusiness?

 25+ Years
20-25 Years

15-20 Years

10-15 Years

5-10 Years <5 Years

61%

6%8%

8%

8%

10%

* Source: Data derived from 
a 2012 Feed & Grain Reader 
Survey; 348 subscribers 
participated. 

Product  information
Our subscribers turn to Feed & Grain for information on the products they 
need to keep them up and running now and for years to come. We also offer a 
glimpse at new products introduced to the industry.

Product Spotlight 
Provides snapshots of 
pertinent products, each 
with a four-color photo, 
giving users the opportunity 
to browse and request more 
information.

New Products 
Highlights the latest equip-
ment with accompanying 
color photos to give readers 
a detailed look at the new-
est products the industry 
has to offer.

Every issue 
features 

a Product 
Spotlight, 

prominently 
placing product 
information  in 

front of decision 
makers.

70% of our subscribers have been in 
agribusiness 20+ years.*

issue/Mailing date Product Spotlights extra distribution

december 2012
(11/26/2012)

Showcase 2013: Annual Product Catalog
Full color product listing • Buyer’s Guide • Product/Service 
Directory • Inquiries processed year-round

Distributed at all major shows & meetings throughout the year

January 2013
(12/28/2012)

Dust control & explosion prevention
Design, construction & remodeling
Maintenance, motors & generators

International Production & Processing Expo (IPPE) 
Jan. 29-31, 2013

february/March 2013
(2/7/2013)

Storage (including bin cleaning, fumigation & pest control)
Drying & aeration
Safety & rescue equipment

GEAPS Exchange 
Feb. 23-26, 2013
NGFA Annual Convention 
March 17-19, 2013

april/May 2013
(4/9/2013)

Operations management software
Transportation-related products
Renovation & bin cleaning

June/July 2013
(6/6/2013)

Cleaning equipment & magnets
Grain testing & analysis
Weighing

august/September 2013
(8/7/2013)

Conveying & material handling
Bags, bagging & palletizing

october/November 2013
(10/9/2013)

Feed manufacturing equipment — mixing & batching, milling & 
grinding, automated control systems

NGFA Country Elevator/Feed Industry Conference 
December, 2013

december 2013
(11/27/2013)

Showcase 2014: Annual Product Catalog
Full color product listing • Buyer’s Guide • Product/Service 
Directory • Inquiries processed year-round

Distributed at all major shows & meetings throughout the year

5100 West 12th Street
Sioux Falls, South Dakota 57107-0514 USA

Phone: (605) 332-3200
Toll Free (US and Canada): 800-328-1785

Fax: (605) 332-1107
E-Mail: sales@hiroller.com
Website: www.hiroller.com

Hi Roller Enclosed Belt Conveyors:
...New Standards, Innovations, and

Solutions in Material Handling

Terminal Elevators
River Facilities
Port Operations
Ethanol Plants
Soybean Processing
Feed And Flour Mills
Industrial Applications

Tail Section Reloads Spills

Feedandgrain.com/company/10000233
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PRODUC T  SPO T L IGH T:  T R A N SPOR TAT ION

RAILWORKS TRACK 
CONSTRUCTION, MAINTENANCE 
AND REHABILITATION SERVICES
• Design/build capabilities
• New track construction
• Track inspections and condition 

reports
• Existing track maintenance and 

rehabilitation
• 24/7 derailment response and 

emergency repairs
feedandgrain.com/product/10028179

TRACKMOBILE INC. VIKING 
MOBILE RAILCAR MOVER
• Meets emisions standards via a 

Cummins QSB Tier 3 engine
• Features a command-post 

operating environment, and 
choice of pneumatics

• Options include a performance-
enhancing ballast package, the 
exclusive MAX-TRAN weight 
transfer management system, 
and Ground Control System for 
crew operations

• Available for world track gauges 
and coupler types

feedandgrain.com/product/10003000

HENSLEY FEED TRANSPORTATION 
EQUIPMENT NEW SUPER AUGER XL 
15-2-15 AUGER TRAILER
• 50th anniversary edition trailer
• Same hydraulic system as the 

Super Auger and the Super Auger 
XL

• Largest auger system in the feed 
transportation industry

• 15-20-15 Auger system unloads 
feed up to 12,000 pounds/minute

• Auger lengths available up to 36 
feet

• Gate controls located in box at the 
rear of the trailer

• Boom camera system available with 
monitor in-cab or in control box

• Available for demonstration on mill
feedandgrain.com/product/10682547

CATTRON GROUP INT’L. QC 
(QUICKCONNECT)
• Cost-effective solution for 

controlling more than one 
locomotive at a facility

• Interfaces with locomotives 
equipped with AAR standard 
Multiple Unit connections

• Simple installation through 
attachment of portable enclosures

• Enclosures are easily transferable 
from one locomotive to another

• Standardized interchangeable 
portable radio remote control 
system

feedandgrain.com/product/10002825

8 JUNE/JULY 2012 | Feed&Grain www.feedandgrain.com

NE W PRODUC T S

1. Measures non-linear vessels
BINMASTER LEVEL CONTROLS has released a new 
eBob software feature for SmartBob2 and SmartBob-
TS1 sensors that supports level measurement for 
nonlinear vessels such as bins with cone bottoms, 
horizontal tanks and mushroom-shaped tanks. eBob 
software now offers the ability to input height-to-
volume or weight data into a strapping table to 
allow the eBob software to account for bin shapes 
or material properties such as nonlinear vessels or 
compaction of material in the bin when generating 
measurement data. An unlimited number of entries 
can be made into the strapping table based upon the 
type of data the user has available.
feedandgrain.com/product/10613669

2. Forward-thinking printer design
RICE LAKE WEIGHING SYSTEMS’ TicketPress was 
designed to help busy scale houses and material-
handling centers with their weight ticketing needs. 
TicketPress’ sleek, contemporary layout showcases a 
partly brushed stainless finish and a straightforward 
operator keypad and display. From truck scale 
reporting to inventory control, TicketPress gathers 
data from weight indicators, PCs and more, for 
on-command, formattable dot-matrix printing of up 
to five-part multicopy forms. TicketPress has new 
features like battery-backed time and date, sequential 
ticket numbering, automatic media thickness 
adjustment and a clean, quick-change ink cartridge.
feedandgrain.com/product/10706467

3.  Innovative, affordable technology 
PREMIER TECH CHRONOS developed the first bag 
hanger that can grow with your packaging needs. 
The PTH-900 Series’ Open-mouth Bagger takes 
a modular approach, from semiautomatic to fully 
automatic with basically the same footprint. It is 
designed to bag powdery and granular products into 
gusseted and pillow-type bags. It can handle paper, 

plastic and laminated poly woven bags at up to 20 
bags/minute. ANDY is the “Robotic Bag Transfer 
System” that completes the automation of the 
PTH-900 Series. 
feedandgrain.com/product/10637261

4.  Simply lyse, incubate and read
NEOGEN CORP. launched the ANSR (Amplified 
Nucleic Single Temperature Reaction) 
isothermal pathogen detection system, 
an easy-to-use, accurate and dependable 
system. With a 10-minute assay and an 
inexpensive small-format reader, ANSR has 
shifted the way people look at rapid pathogen 
detection. ANSR incorporates advances in 
DNA detection technology, which enabled 
the creation of a system that is much easier 
to use and provides much faster results than 
PCR-based platforms. The new system comes 
complete with a reader/incubator, laptop 
with software, lysis system and pipettes. The 
ANSR technique can be summed up in three 
simple steps: Lyse, incubate and read.
feedandgrain.com/product/10712558

Tools You Can Use
Introducing the latest innovations for feed and grain professionals

1

2

3

Search for more new products on 
Feed & Grain’s Buyer’s Guide at 
FeedandGrain.com/directory

 Feed & Grain ’s Showcase
Showcase, Feed & Grain’s annual buyer’s guide, is the 
most comprehensive listings and buyer’s index for the feed, 
grain and allied processing industry. Showcase provides the 
industry with facts and photos on hundreds of products and 
services. As subscriber’s go-to desktop guide, Showcase 
continues to generate sales leads throughout the year.

Showcase 2013
advertising closes: Oct. 19, 2012
materials due: Oct. 29, 2012

Showcase 2014
advertising closes: Oct. 24, 2013
materials due: Nov. 1, 2013



other Print opportunities
Reprints: Enhance your advertising message and 
editorial coverage with reprints. Reprints are great 
shipping stuffers, sales representative leave-behinds 
and trade show handouts. 

Inserts: Insert your materials into our magazine. It’s 
an excellent way for your literature to be noticed. 
Inserts can be included in a variety of circulation 
options. Contact Arlette Sambs at (920) 563-1628 
for rates and mechanical specifications.

“Ride-Along Program”: Use the “ultimate envelope” 
for your next direct mail campaign! Feed & Grain 
continues to offer this program in which your cata-
log, multi-page ad, white paper or CD-ROM can be 
mailed along with an issue of Feed & Grain. 
•	Your piece will be poly-bagged on the 

outside of each issue, and only one outsert 
is available each issue, so you are assured 
premium exposure. 

•	Benefit from our targeted list of sought-
after decision makers; more than 15,700 
subscribers will see your ride-along.**

•	Have your mail piece arrive on the desk of 
a person who has personally requested the 
magazine it accompanies. 

List Rentals: Feed & Grain has the most compre-
hensive database of the commercial feed, grain and 
allied grain facilities available. It can be rented with 
a variety of selection options.

Ask us for more info on:
•	Unique cover designs
•	Front cover stickers
•	Specialty ad positions

**Source: BPA June 2012 circulation statement

2013 Rates (Gross)
Size B/W 2-Color 4-Color

Full $4,025 $4,425 $5,025

2/3 3,180 3,580 4,180

1/2 2,475 2,875 3,475

1/3 1,835 2,235 2,835

1/4 1,375 1,775 2,375

Closing & ad Materials deadlines
Month Closing date Materials date

Showcase 2013 October 19, 2012 October 26, 2012

January 2013 November 21, 2012 November 30, 2012

February/March 2013 January 4, 2013 January 11, 2013

April/May 2013 March 7, 2013 March 14, 2013

June/July 2013 May 3, 2013 May 10, 2013

August/September 2013 July 5, 2013 July 12, 2013

October/November 2013 September 6, 2013 September 13, 2013

Showcase 2014 October 24, 2013 October 31, 2013

January 2014 November 21, 2013 December 2, 2013

Commissions
Recognized advertising agencies 
are allowed 15% of gross billing 
provided the account is paid in full 
within 30 days of invoice date. No 
cash discounts.

Cancellations & 
changes
Cancellations and changes in 
orders may not be made after the 
ad closing date.

Publisher’s copy clause
Advertisers and advertising 
agencies assume liability for 
all content (including text, 
representation and illustrations) of 
advertisements printed, and also 

assume responsibility for any claims 
arising there from made against the 
publisher. The publisher reserves 
the right to reject any advertising 
not in keeping with the publication’s 
standards.

Mechanical specs
For specific information on digital 
ad submission please visit our 
corporate website and under the 
“For Customers” tab, click on 
“Mechanicals” (www.cygnusb2b.
com/mechanicals.cfm).

electronic file transfer
Sometimes when submitting 
graphics electronically, the file size 
can exceed the limits acceptable by 
regular e-mail. To send advertising 

files exceeding 5 MB, please follow 
the directions below for using our 
FTP site.
To send a file to our Media 
Production Representative: 

1. Go to http://webftp.cygnuspub.
com

2. Type Vicki Roth. Press 
continue.

3.  Select Vicki Roth from the 
matches found.

4. Fill in your name, subject, 
e-mail address and message.

5. Press the browse button to 
attach a file.

6. Press continue.
Please upload single files. If you 
have multiple files, stuff/zip them 
into a single file.

Send materials to: 

feed & Grain
1233 Janesville Ave. 
Fort Atkinson, WI 
53538 
Attn: Vicki Roth

vicki.roth@
feedandgrain.com
(800) 547-7377,  
Ext. 1654
Fax (920) 563-1699 
www.feedandgrain.com

Rates & Mechanical Specs

arlette Sambs, Publisher
arlette.sambs@ 
feedandgrain.com 
(920) 563-1628

Jackie Roembke, editor
jackie.roembke@ 
feedandgrain.com 
(920) 563-1643

Jean Simkins, Sales
jean.simkins@ 
feedandgrain.com 
(920) 568-8367

elise Schafer,  
associate editor
elise.schafer@ 
feedandgrain.com 
(920) 563-1692

Vicki Roth, Media 
Production Representative
vicki.roth@feedandgrain.com 
(920) 563-1654

Contact information
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Feed & Grain magazine and its official website, 
FeedandGrain.com, provide powerful capabilities to 
help marketing executives connect with influential 
customers in the feed and grain industry. Market-
ing and lead-generation opportunities span a wide 
range of digital channels, 
including conventional 
Internet, mobile Inter-
net, e-mail newsletters, 
video, tablet apps, Buyer’s 
Guide, e-mail marketing, 
white papers, case studies, 
text messaging, QR codes 
and webinars. 

Here are some of the 
ways Feed & Grain mag-
azine and FeedandGrain.com can generate the re-
sponses you need to forge ahead with an effective 
marketing campaign, whether focused on brand 
awareness, lead generation or both.

digital Marketing technology
Qualified leads, complete with demographics and 
contact information, can be generated via multiple 
means including Online Buyer’s Guide, e-mail mar-
keting, white papers, case studies and webcasts.

display ads
A wide range of options are available, from rotating 
and fixed ads on home or interior pages, to high-visi-
bility wallpaper and welcome-ad campaigns, to highly 
targeted contextual ads. Programs can be configured 
to blanket the market, or target specific segments. 

Buyer’s Guide 
FeedandGrain.com offers the industry’s most com-
prehensive directory of companies and products for 
the grain handling and feed manufacturing indus-
tries. Category sponsorships provide maximum ex-
posure for generating leads.

Feed & Grain digital Marketing opportunities 
Your one-stop shop for      
leading-edge marketing tools

80% 
of Feed & Grain 

readers  
own smartphones.*

Medium Rectangle  
300 x 250

lower Medium 
Rectangle  
300 x 250

top leaderboard   728 x 90

Bottom leaderboard    728 x 90

Middle leaderboard     468 x 60

Skyscraper  
160 x 600

Rates (per month)1

Top Leaderboard  (728 x 90)2 $500

Medium Rectangle (300 x 250) $450

Middle Leaderboard  (468 x 60) $350

Lower Medium Rectangle (300 x 250) $400

Skyscraper (160 x 600) $350

Bottom Leaderboard (728 x 90) $200
1 All rates listed are net 
2 Dimensions measure pixels per inch (ppi)

feedandGrain.com 
Snapshot*
enewsletter List: 9,021
eBlast List: 9,428
avg. unique monthly Visitors: 10,110
avg. monthly page Views: 23,367
avg. time Spent on the website: 5.13
*Publisher’s Own Data



Feed & Grain digital Marketing opportunities 

59% 
of Feed & 

Grain  
readers 
receive 

the weekly 
eNewsletter, 

Industry 
Watch, which 

has an  
average open 
rate of 24%** 

seeking access to the latest hot 
products in the industry.
•	Limit of six products per 

mailing
•	Generate measurable 

response to your company’s 
website

•	Includes being a part of the 
digital version of Feed & 
Grain in the new products 
section

•	Your product will be 
showcased in the featured 
products carousel on the 
Buyer’s Guide home page 
for 30 days

Price: $795

Stand out from your compe-
tition with a Featured/Premium 
Listing in the Buyer’s Guide on 
Feed & Grain’s website. Includes:
•	 Two banners in your 

product category: 970 x 66 
Pushdown (can expand to 
970 x 415) and 300 x 250 
Medium Rectangle

•	Company listing in all 
categories that pertain to 
your business

•	150 to 200 words of copy 
describing your company 
and products

•	Product releases complete 
with image and copy

•	Company logo 
•	Listed as a “Featured Com-

pany” in the Buyer’s Guide
Ask us about other positions 
available
only $1,295/year

Mobile Web 
Mobile web, websites configured 
for fast and easy navigation on 
smartphones, is one of the fast-
est-growing advertising medi-
ums in the market today. Feed-
andGrain.com is now available in 
this format, including advertising 
opportunities specific to mobile.
•	 320 x 50 Display Ad: A 320 

x 50 Display Ad appears at or 
near the home page of the mo-
bile site, and in a similar position 
on all other mobile-site pages. 
Its position and impact are sim-
ilar to that of a leaderboard or 
banner on a standard website, 
with the additional benefit of 
appearing in the only display-ad 
position on the mobile site.

•	 25-Word Text Ad: A 25-word 
Text Ad appears within or be-
tween content on the home 
page of the mobile site, and in 
a similar position on all other 
mobile-site pages.

e-mail offerings
eNewsletters
Advertising in online newsletters 
is one of the most popular forms 

of generating sales leads online. 
Send your advertising message to 
industry leaders with eNewsletter 
banner advertising.

Each Monday, Tuesday and 
Thursday, Feed & Grain delivers 
the latest news and information 
to our 9,021 subscribers through 
three weekly newsletters. This 
format creates the perfect oppor-
tunity to capture buyers’ attention 
as a sponsor of this unique medium
•	Limited space available on 

first-come, first-serve basis
•	Build company brand
•	Three month commitment 

required
•	Generate measurable traffic 

to your company’s website

Customized e-mail Campaigns 
Drive leads, introduce new prod-
ucts, create improved awareness 
and drive buyers directly to your 
website with E-mail messages 
sent to our highly qualified list. 
Customized e-mails are spon-
sored exclusively by you.

Reach Feed & Grain’s 9,428 
subscribers with your compa-
ny’s dedicated message for far 
less than the cost of direct mail. 
Feed & Grain subscribers have 
requested information on prod-
ucts like those offered by your 
company. The result is a targeted, 
effective campaign guaranteed to 
create response.
•	Generate traffic directly to 

your company’s website
•	Create response that can be 

easily tracked
•	Price includes design by 

Feed & Grain 
•	Target specific 

demographics or reach the 
full list

Price: $300 per 1,000 e-mails

eProduct Showcase
Imagine the power of your com-
pany’s specific product informa-
tion included in Feed & Grain’s 
eProduct Showcase. This elec-
tronic product section introduces 
Feed & Grain’s 9,428 subscribers 

* Source: Data derived from a 2012 Feed & Grain Reader 
Survey; 348 subscribers participated. 

** Source: Publisher’s Own Data

Rates (per month)1

Top Leaderboard 
(468 x 60)2

$550

Top Position (468 
x 60)

$500

Middle Position 
(468 x 60)

$475

Medium Rectangle  
(300 x 250)

$450

Medium Rectangle 
(300 x 250) Lower

$400

1 All rates listed are net 
2  Dimensions measure pixels per 

inch (ppi)

top leaderboard    468 x 60

top Position    468 x 60

Middle Position    468 x 60

Medium Rectangle 
300 x 250

Medium Rectangle 
lower 

300 x 250



Video Production
All you need is an idea or objective you need to meet. 
From there, the Feed & Grain team can be your 
full-service video production house. From conception 

to completion we’ve got the resourc-
es to produce a high-quality product 
— and at a competitive price. 

Multiple video options are 
available to help you leverage the 
format that produces higher ad-
vertiser engagement levels. Feed & 
Grain can provide professionally 
produced product demos, trade 
show videos and other custom 
videos tailored to your specific 
marketing needs. Here are a few 

samples of video production marketing ideas:
•	Newscasts: The Custom Newscast is a medi-

um-length (3 to 5 minutes) video production 
that aims to be an informational resource for the 
viewer. With segments that could include news, 
company highlights, product features, interviews 
and more, the newscast is a custom production 
where you determine the content. The video can 
also be tailored around specific events like trade 
shows or company milestones. 

•	Webcasts: Launch new products; directly interact 
with your customers; share solutions to critical 
issues within the industry; drive new leads. 

•	Profile Video: Feature your product, company 
or key executive, captured on location at your 
facilities or a trade show. This is blended with 
supplemental video shot on location, and can also 
include images and existing video of the product. 
The end result is an engaging and informative 
video to drive sales. 

•	Video Spotlight: This is a week-long campaign that 
features and promotes your video in the following 
ways to our subscribers and end users: eNews-
letter, homepage banner ads, FeedandGrain.com 
video library, keyword optimized.
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please describe the nature of the videos you watch 
online.*

* Source: Data derived from a 2012 Feed & Grain Reader Survey; 348 subscribers participated. 

83% of our readers whom 
completed our survey tune into 

instructional, product demonstrations 
and news videos online.*

Feed & Grain Equipment & Services 2013 Guide 
is now available as a downloadable iPad App!To view the App and how it works, click here or go to http://bcove.me/vgfpeg0aNow that you’ve viewed the app and you’ve seen how it works, it’s 

time to take advantage of the advertising opportunities that comes 
along with launching a new App. Go to page 2 for more information.

INFORMATION TO GUIDE YOUR PROFIT AND GROWTH

Arlette Sambs 920-563-1628
arlette.sambs@feedandgrain.com

Jean Simkins 920-568-8367
jean.simkins@feedandgrain.com

For more information and/or for a one-on-one demo of the new iPad App, contact:

Introducing our iPad App

arlette Sambs, Publisher
arlette.sambs@ 
feedandgrain.com 
(920) 563-1628

Jackie Roembke, editor
jackie.roembke@ 
feedandgrain.com 
(920) 563-1643

Jean Simkins, Sales
jean.simkins@ 
feedandgrain.com 
(920) 568-8367

elise Schafer,  
associate editor
elise.schafer@ 
feedandgrain.com 
(920) 563-1692

Vicki Roth, Media 
Production 
Representative
vicki.roth@feedandgrain.com 
(920) 563-1654

Contact information

tablet apps
Research proves that advertisers who combine print and 
digital media are reaching people who are more likely 
to ask for more information and/or recommend a brand. 
Custom-built apps, including apps for the industry-leading 
iPad platform, can be built to your specification. Tablet 
apps are the perfect format for sales brochures, catalogs 
and other sales and marketing materials and presentations. 

Our in-house team of app designers and 
developers has created numerous apps 
of various types. We bring your app ideas 
to the market quickly and efficiently. To 
watch a demonstration of Feed & Grain’s 
Equipment & Services 2013 Guide app, 
visit: http://bcove.me/vgfpeg0a.


